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> Lean IT: Maximum Value at Minimum Cost

> CA Wily A pplication Performance Management
> Business and IT Challenges

> 6 Rules for APM Success

> Validation from Experts and Customers

> Product demonstration



Every Customer Matters. Every Euro Counts. ‘ g
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Enterprise IT Management Solutions Enable
Lean |IT
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Only CA covers it all
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CA Wily Application Performance Management

AExtreme visibility
Into the customer
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CA Wilx Agglication Performance Management 4

CA Wily manages the performance and availability of
mission critical and revenue generating composite
applications and transactional environments

A Measure the Business Value of

A Proactively detect and prioritize problems based on
business impact

A Conduct incident triage across complex application
environments and associated infrastructure

Over 1200 customers worldwide manage over 5
Billion Transactions per Day
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CA Wily APM

End -to - End View of Business Transactions
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Why Worry About Application and Transaction
Performance?

Aberdeen Group Survey: Business Impact of

Issues with Application Performance

Declined employee
satisfaction

Lost revenue opportunities

Decreased responsiveness to
external custome

Aberdeen's research shows that the top pressures driving the adoption of

application performance management solutions are:

Damage to brand reputation
* The need to improve employee productivity {54% of all survey
respondents)

Decreased effectiveness of IT * The need to improve responsiveness to external customers (53%)

s Effectively support plans for business growth (41%)

Source: Network World, APoor Application Performanc
to Lost Revenue, 0 August 2008. Recap story from Ab
Research Survey of 200 companies, June 2008.
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Complex Heterogeneous Environments

- Little Issues Add Up
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New IT Innovations Add More Complexity

Retail Point  -of - Sale Special Promotions Call Center App
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What is Required to Solve This
APM Challenge?

10 Years of experience
+ over 1200 customers

6 Rules to follow for APM Success BACK END
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APM Success Rule #1.:
Real End -User Experience Monitoring

Real User Experience

Incident Management > Understand your rea
experience

A Monitor end -user browser

@ Incident Details - Affected Users -- click on any link to wiew more

Dverview | Troubleshoot | affected User Groups | affected Users
Affected User List for Incident 1009

User Login Mame | Impact Level | User Group response tlmeS
Tharzson, Jane ftharson Critical online - .
Blumfisld, Rose | rhlumfield Critical CallCerter A lde ntify users by name and
Green, Silas Sgreen Higgh online . .
Jellico, Mikesl miellica High Online priority
Mclroy, Dermot dmcilr oy Higgh online - .
Tuomo, Jesper ftuomo Higgh online A I\/Iap transactlons tO
Alba, Fions falba Medium (Default) | Dubklin .
Allgood, Stephanie | sallgood Medium (Default) | CallCerter |nfraStrU Ctu re

> Focus on Real User Transactions

A Understand the criticality of
actual transactions

A Complemented by simulated or
synthetic transactions
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APM Success Rule #2:
All Users, All Transactions, All the Time T 100% Transaction
Visibility

Real User Experience

> Transactions represent actual service quality of customers
A Independent of implementation complexity

-

Even more important in a world without Infrastructure visibility

> >

Virtualization, Outsourcing, Cloud
A Necessary to move to SLA  -based contracts

Business Process Performance Report

Total Good Defective
B Success _ . .
Business Process Business Business Business
Rate - . -
Transactions | Transactions | Transactions

Trading 95.581% 21,439 21,193 240

Siehel Call Center 99.614% 23,121 24,905 213

Portfalio 99.597% 25437 25,380 ar

Guotes & Research 100.000% 34 005 34,005 0
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APM Success Rule #2:
All Users, All Transactions, All the Time
Map Transactions to Business Processes

Real User Experience

BUSI

NESS PROCESS SLAGOGS

Business Process SLA Report

Business Process

Success
Rate
Status

Success
Rate
Observed

Success
Rate
SLA

Average
Time
Status

Trading

95851 %

9:3.000%

Siebel Call Certer

99.5614%

2:3.000%

Portfolio

99.597%

9:3.000%

Guctes & Rezearch

100.000%

95 .000%

Employee Stock Plans

100.000%

9:3.000%

Mortgages & Home Equity

100.000%

2:3.000%

Mutual Funds

100.000%

9:3.000%

Accounting - AR Processing

100.000%

2:3.000%

Transl| at e
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> Set and measure SLAs on
business processes

> Understand the business
impact of Application
Performance

> Communicate to the
Business in the language of
the Business

experience to business

Revenue Generating and Niss,Cr



S

APM Success Rule #3:
Predictive and Proactive Modeling

> Monitor baselines and
Predictive and trends for predictive

Proactive alerting
Modeling

A ldentify problems
before customers call

4 4K

> Dirill into
M > Alert on
A SLA violations
- ) ,, A Resource depletion
@Login O Balances . ]
@ & @ Fiace Order (@) Trans Summary A Performance variances
;0* SO “H_*;_ @View Orders Q Options Trading A Fallures
(QLogin OAssetsView > Automatlca”y notlfy CA

& @ cditProfile (@) Trans Summary

Q Open Account Q My Portfolio

@

Spectrum and other
solutions

° 23K 25K
1Perttobs Average Raspons = 23K
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APM Rule #4:

Transaction Tracing Across Domains > Follow transactions as they flow

through tiers

A Deep visibility and cross node

Cross -Tier tracing across Java, .NET, & MQ

Transaction A Visibility into SOA middleware
Tracing platforms

A Monitorsavailability, health and
performance of CA SiteMinder

> Extended Visibility

A Visibility into Citrix and Oracle
Forms through CA eHealth

A Visibility into DBMS through
integration with CA Insight
> Graphical visualization of
interdependent services
A Performance metrics
A Analysis of metrics
A Errors and events

18 May 1, Il mproving Performance of Revenue Generating and Missm Cr



