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Agenda

> Lean IT:  Maximum Value at Minimum Cost

> CA Wily A pplication Performance Management

> Business and IT Challenges

> 6 Rules for APM Success

> Validation from Experts and Customers

> Product demonstration
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A positive customer experience 
is your business lifeline.

IT is critical to delivering a positive customer
experience to drive revenue and growth.

Every Customer Matters. Every Euro Counts.
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Pressures on IT

Executives

Staff

Compliance

CIO

PMO

CISO

Support

Strategic Sourcing

Operations
Network

Deliver a superior customer 
experience

Increase agility

Effectively manage change

Ensure security and 
compliance

Reduce costs, increase 
productivity

Improve business - IT 
engagement

Mainframe Distributed Virtual Cloud
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COST

VALUE

Enterprise IT Management Solutions Enable 
Lean IT
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Enterprise IT 
Management

Lean IT 
Uniquely enabled by 

CAôs EITM solutions 

ÁVisualize, automate 

and optimize IT systems 

and processes 

From the data center to 

the customer

From staff to assets

ÁGovern, manage 

and secure IT

Only CA covers it all
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CISO
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CA Wily Application Performance Management
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ÁExtreme visibility 

into the customer 

transaction

ÁReduce application 

downtime by up 

to 70% 

ÁWily APM is relied 

upon by more than 

1,200 customers 

and processes 

more than 

5 billion 

transactions 

a day
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CA Wily Application Performance Management
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> CA Wily manages the performance and availability of 
mission critical and revenue generating composite 
applications and transactional environments

Á Measure the Business Value of each userôs experience

Á Proactively detect and prioritize problems based on 
business impact

Á Conduct incident triage across complex application 
environments and associated infrastructure

Over 1200 customers worldwide manage over 5 
Billion Transactions per Day
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CA Wily APM

End - to - End View of Business Transactions
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WAN/
WWW

End User

App ServerRouter Firewall Switch Web 
Servers

Load 
Balancer

Portal

SAP

Siebel

Web Services

3 rd Party 
Applications

Databases

Mainframe 

PSFT

Database

NETWORKUSER

BACK 
END

Proactively detect issues;

conduct problem triage; 

diagnose root cause

Monitor all business 

transactions through 

the IT infrastructure; 

measure response and 

SLAs

Understand 

End-User 

experience; 

establish SLAs

FRONT END

MIDDLEWARE

CA Wily 
Introscope 

CA Wily Customer 
Experience Manager CA Wily APM
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Why Worry About Application and Transaction 
Performance?

Declined employee 
satisfaction

Lost revenue opportunities

Decreased responsiveness to 
external customers

Damage to brand reputation

Decreased effectiveness of IT 
staff

58%

50%

47%

32%

31%

Source: Network World, ñPoor Application Performance Translates 
to Lost Revenue,ò August 2008.  Recap story from Aberdeen 
Research Survey of 200 companies, June 2008.

Aberdeen Group Survey:  Business Impact of 
Issues with Application Performance
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Complex Heterogeneous Environments - Little Issues Add Up
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Unavailable or Slow
Available, Performant

Web Server

App Server

MQ Server

Database

Mainframe

ERP

End - User App

05:00 06:00 07:00 08:00 09:00 10:00 11:00 12:00 13:00 14:00 15:00 16:00

99%

99%

99.9%

99.9%

99.999%

99.9%

?

% available

And no one is measuring 
the real customer 
experienceé



New IT Innovations Add More Complexity

12

Special Promotions

WS

Retail Point - of - Sale

WS

Call Center App

WS

Middleware

WSWSWSWS

Checkout
Inventory 

Check
Customer 

Lookup
Login

Identity 
Manager

SAP
App Server

Mainframe 

DatabaseDatabases

Custom 
App

MQ

App Server

MQ

VIRTUALIZED DATA CENTER
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What is Required to Solve This 
APM Challenge?
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WAN/
WWW

End User

App ServerRouter Firewall Switch Web 
Servers

Load 
Balancer

Portal

SAP

Siebel

Web Services

3 rd Party 
Applications

Databases

Mainframe 

PSFT

Database

NETWORKUSER FRONT END

BACK END

MIDDLEWARE

10 Years of experience 
+ over 1200 customers 

______________________________

6 Rules to follow for APM Success
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APM Success Rule #1: 
Real End - User Experience Monitoring

> Understand your real usersô 

experience

Á Monitor end -user browser 

response times

Á Identify users by name and 

priority 

Á Map transactions to 

infrastructure

> Focus on Real User Transactions

Á Understand the criticality of 

actual transactions

Á Complemented by simulated or 

synthetic transactions
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Real User Experience
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APM Success Rule #2: 
All Users, All Transactions, All the Time ï100% Transaction 
Visibility

> Transactions represent actual service quality of customers

Á Independent of implementation complexity

Á Even more important in a world without Infrastructure visibility

Á Virtualization, Outsourcing, Cloud

Á Necessary to move to SLA -based contracts
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100% Transaction Visibility

Real User Experience
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APM Success Rule #2: 
All Users, All Transactions, All the Time ï
Map Transactions to Business Processes

> Set and measure SLAs on 

business processes

> Understand the business 

impact of Application 

Performance

> Communicate to the 

Business in the language of 

the Business
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Translate your usersô experience to business impact
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BUSINESS PROCESS SLAôs

100% Transaction Visibility

Real User Experience



APM Success Rule #3: 
Predictive and Proactive Modeling

> Monitor baselines and 

trends for predictive 

alerting

Á Identify problems 

before customers call

> Drill into 

> Alert on 

Á SLA violations

Á Resource depletion

Á Performance variances

Á Failures

> Automatically notify CA 

Spectrum and other 

solutions

17

Predictive and
Proactive 
Modeling
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APM Rule #4: 
Transaction Tracing Across Domains

> Follow transactions as they flow 

through tiers

Á Deep visibility and cross node 

tracing across Java, .NET, & MQ

Á Visibility into SOA middleware 

platforms

Á Monitorsavailability, health and 

performance of CA SiteMinder

> Extended Visibility

Á Visibility into Citrix and Oracle 

Forms through CA eHealth

Á Visibility into DBMS through 

integration with CA Insight

> Graphical visualization of 

interdependent services 

Á Performance metrics

Á Analysis of metrics

Á Errors and events
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Cross -Tier 
Transaction 

Tracing
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